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“H” MAGAZINE

“H” MAGAZINE
Introducing guests & readers to the world of Swiss Deluxe Hotels

“H” Magazine reflects the exclusivity
and uniqueness of Switzerland’s most
prestigious five-star hotels – through its
top-end editorial content, elegant layouts and carefully curated distribution
network, reaching an AAA+
target audience throughout.

All stories are original and penned by
renowned authors and journalists
from Switzerland and around the world,
offering readers a glance behind the
luxury façades of our hotels, along with
insights highlighting the passion and
dedication of the people who make
Swiss Deluxe Hotels experiences unforgettable. The magazine aims to bring
readers into the world of ultra premium
hospitality in an elegant and engaging
manner.

Engaging and informative stories,
interviews, and leading features on
gastronomy, lifestyle, luxury, trends, and
business topics, as well as captivating
long reads. “H” Magazine conveys Swiss
flair, savoir vivre, and the alluring and
sophisticated world of Swiss Deluxe
Hotels and their distinguished guests.
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MAIN DISTRIBUTION

“H” Magazine is distributed in all 4,300
rooms & suites of 39 Swiss Deluxe Hotel
member properties, at all VIP- and
Media Events, including leading Travel
Fairs (ILTM, ITB etc) and digitally
throughout a wide network of GKM
Bespoke Digital Platform clients such
as premium hotels and airlines.

in the DACH Region and in the UK,
in Private Jet lounges and all SWISS
International Airline lounges, including
the Honorary Circle Lounge.
Furthermore, the publication is available at high-traffic newsstands at
Munich, Frankfurt and Heidelberg
airports and selected Art Museums
and Galleries within the DACH region.

Additionally, “H” Magazine reaches
premium audiences at Airport Lounges

50

K.

DISTRIBUTION

CIRCULATION

PUBLICATION FREQUENCY

Available at all Swiss Deluxe
Hotels, along with a bespoke
distribution network

“H” Magazine is published
in a print run of
50,000 copies per issue

“H” Magazine is published
bianually in early July and early
December

EN
EDITIONS

MAIN LANGUAGE

Print and online edition

English
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SELECTED PARTNER
DISTRIBUTION
World Economic Forum Davos
Available at Hotels, the Forum, Limousines, Helicopter Services, the Rhaetische Bahn and selected locations for
the duration of the event.

Audi Schweiz
“H” Magazine is available in all Swiss
distributors and in the 100-strong fleet
that services the World Economic
Forum chauffeuring World Leaders and
Decision Makers to and from the event.

Visa
Visa distributes the magazine to its
3,000 top clients in the country,
reaching a segment audience of
Switzerland’s highest spenders.

Garpa
Through its high-profile database, the
advertiser distributes 3,000 copies to
its top clients in Switzerland, along with
a service point distribution at selected
outlets.

Globus
One of Switzerland’s most prestigious
department stores, part of the the
group behind La Rinascente, Illum and
KaDeWe, makes “H” Magazine available to its top clients and throughout its
service points.

Swiss Top Events
The roster of Swiss Top Events includes
White Turf in St. Moritz, the Montreux
Jazz Festival, the Locarno International
Film Festival, the Lucerne Festival, Art
Basel and others, reaching a wide premium audience to which “H” Magazine
is made widely available.

Mytheresa.com
Clients spending over a certain amount
receive “H” Magazine along with
their purchases delivered straight to
their homes.

Airport Lounges
“H” Magazine is available at selected
SWISS and other International Airlines’
prestigious First and Business Class
Lounges, including the VIP Lounges and
the exclusive Honorary Circle Lounge.
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READERS’
PROFILE

SWITZERLAND
30%

UNITED STATES
14%

GULF REGION
9%

CHINA & ASIA
8%

GERMANY
7%

UNITED KINGDOM
6%

RUSSIA
4%

OTHER
22%

“H” magazine readers are highly
discerning, luxury-savvy, styleconscious and consumers of the finer
things in life. They have a higher
level of education and above-average
purchasing power. The vast majority

of guests in Swiss Deluxe Hotels
are between 35 and 65 years
of age, are professionally successful
and financially independent.
The most important countries of
origin are highlighted above.
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EDITORIAL
CONTENT
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EXCLUSIVE
The SWISS TOP EVENTS are eight
world-famous events in the worlds of
art, film, music, and sport. They are
individual summits in a way, reflecting a
way of life. And because of the quality
of the works of art they showcase, the
exceptional musicians and outstanding
athletes they feature, they belong to
the best in the world.
Their common denominators are style,
ambience, attractive venues, and a
near to perfect, individually oriented
organisation. These eight fantastic
Swiss events combine the multifaceted
cultural, language, gastronomic, and
scenic charms of the country.
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FORMATS &
PRICES

Online
banner included
for each print
advertisement

BANNER SPECIFICATIONS
Halfpage
300 x 600 px

Accepted formats:
As GIF, JPEG, PNG,
HTML5, HTML Javascript
file and PHP-Ad-Codes
(from AdServer), no PDF
or Flash

Wideboard
994 x 250 px
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PRINT SPECIFICATIONS

Opening Double
420 x 280 mm

First Boulevard
420 x 280 mm

Run of Book
420 x 280 mm

CHF 35’000

CHF 25’000

CHF 20’000

Back Cover
210 x 280 mm
Price on request

Inner Back
Cover
210 x 280 mm

Run of Book
210 x 280 mm

Advertorials
(2–3 pages)

CHF 14’000

Price on request

CHF 18’000
Client, Agency, Volume and special discounts apply.
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ADVANTAGE
OFFER
TRAVELLER’S WORLD
Traveller’s World is the premium travel
magazine that takes readers to the
most beautiful places of this world in
reports and pictures with useful news
and tips. It opens the doors to the most
exclusive hotels and shows the way to
the most remote hideaways.
From winter hotspots to the jungles
of this world, or a ride on some of the
grandest yachts, it guides readers
through the luxurious art of travel.

Additional booking details can be found at:
https://travellersworld.de/TW_Mediadaten_DE_2020_2.0.pdf
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WINTER 2020 / 2021

St. Moritz –
Life has never been
higher!

the
e
Engadin

WELCOME TO THE WORLD OF SWISS DELUXE HOTELS

LORE
– EXP
E’S
MAGAZIN
THE «H»
GUIDE
TRAVEL

TrAVeLLer’S

50

76

96

114

124

Regional ingredients
for culinary enjoyment

The call of
the mountains

Alfred Hitchcock –
a love story

It all started
with a bet

White Turf St. Moritz
like a fairy tale

november 2020 - februar 2021
D 8,- € / A 9,- € / i 10,- € / L 9,50 € / e 10,- € / cH 15,50 Sfr
travellersworld.de

in GooD We TrUST

Seoul, sister!

pasta, dolce und
Gabbana

Ist dies Asiens
aufregendste Metropole?

30%

Die Hot Cuisine der
Modehäuser

immer mit Aussicht
Zehn Ferienvillen, die ihnen
den Atem rauben werden

DISCOUNT
With doubleDieser
booking of one
Full Page in
“H” Magazine and
Traveller’s World

Winter wird

kuschlig
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Entspannen im Engadin
Chalets zum Träumen
Münchens Schlossquartier

“H” MAGAZINE

SPECIAL
OFFER
FALSTAFF MAGAZINE
Falstaff is the luxury magazine for those
who enjoy a gourmet lifestyle in the
German-speaking world. The Swiss
edition (and since late 2021 the Englishlanguage International edition) treats
readers to indulgent content covering
everything from fine wine and exquisite
cuisine to travel and lifestyle trends.
The Swiss edition is released ten times
a year and International is quarterly.
The articles, penned by big names in the
global gourmet scene and expert wine
journalists, are elegantly packaged and
beautifully presented.

Additional booking details for the International edition can be found at:
www.falstaff.com/advertise-with-us

Additional booking details for the Swiss edition can be found at:
www.falstaff.ch/b2b-mediadaten
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WINTER 2020 / 2021

St. Moritz –
Life has never been
higher!

the
e
Engadin

WELCOME TO THE WORLD OF SWISS DELUXE HOTELS

LORE
– EXP
E’S
MAGAZIN
THE «H»
GUIDE
TRAVEL

GENIESSEN WEIN ESSEN REISEN

96

114

124

The call of
the mountains

Alfred Hitchcock –
a love story

It all started
with a bet

White Turf St. Moritz
like a fairy tale

W I NE

/ winter 2021

Regional ingredients
for culinary enjoyment

76

/ okt 2021

50

AARGAU
DIE BESTEN
SIND BIO

POWER-WEINE
WARUM FÜLLE
IM TREND LIEGT

30%

FO O D

T R AVE L

LIFESTYLE
NEUE KÜCHEN
FÜR GENIESSER

ICONIC REDS
THE WORLD’S TOP
100 RED WINES

CHAMPAGNE
PRESTIGE
CUVÉES

DISCOUNT

SUSHI
THE 25 BEST
RESTAURANTS

THE FIR
INTERNA ST
TIONAL
PRINT ISS
UE

When you
book a full-page ad
in both “H” Magazine
KÜRBIS UND CO.: WAS JETZT AUF DEN TISCH KOMMT
and Falstaff Schweiz
Magazine

Kulinarischer Herbst

S C H W E I Z -AU S GA B E 0 7/ 2 0 2 1

CHF 10,50

07

W W W. FA L S TA F F. C O M

9 772297 209008

07

Let’s Explore
LIVING LIFE TO

THE FULL

9 772297 209008

01/2021
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€ 12.– | $ 15.– | £ 10.– | SFR 13.–

9 772791 429001
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SPECIAL
OFFER
PRESTIGE MAGAZINE
PRESTIGE the leading High Class
Magazine in Switzerland, stands for
Art & Culture at the highest level.
PRESTIGE shows dreams in all life worlds
and combines sophistication, style and
uniqueness. For PRESTIGE, luxury is not
a question of price. PRESTIGE embodies
the spirit of the times in a world, where
NOTHING is impossible. PRESTIGE is
published by Editorial Media Group AG.

Additional booking details can be found at:
www.prestigemagazin.com/media-data
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WINTER 2020 / 2021

St. Moritz –
Life has never been
higher!

the
e
Engadin

WELCOME TO THE WORLD OF SWISS DELUXE HOTELS

LORE
– EXP
E’S
MAGAZIN
THE «H»
GUIDE
TRAVEL

50

76

96

114

124

Regional ingredients
for culinary enjoyment

The call of
the mountains

Alfred Hitchcock –
a love story

It all started
with a bet

White Turf St. Moritz
like a fairy tale

30%

DISCOUNT
When you
book a full-page ad
in both “H” Magazine
and Prestige
Magazine
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DATES &
TECHNICAL
SPECIFICATIONS

S

W

SUMMER EDITION
Publishing date:
Early July

WINTER EDITION
Publishing date:
Early December
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DIGITAL DATA ACCEPTED IN THE
FOLLOWING FORMATS

FORMAT
210 x 280 mm

– full-bled advertisement bleed +3 mm
per outer edge
– High-end-PDF/X4 (Fogra 51 colour profile,
PSO coated V3, CMYK,
incl. fonts, crop marks)
– InDesign (supply all fonts, images/graphics,
IDML files)
– Illustrator (EPS, converted to paths)
– Images (definition of 300 dpi at a minimum,
CMYK, as TIFF without LZW compression,
EPS or JPEG, max. quality)

BINDING
Hotmelt adhesive binding

PRINTING METHOD
Cover:
Sheet-fed offset printing,
80 % halftone patch
Content:
Web offset printing,
70 % halftone patch full-bled,
4/4 colour

DATA DELIVERY
– E-Mail (10 MB max., zip files) to:
media@swissdeluxehotels.com
– File names: H_edition_client_keyword_
format_colour profile
– Necessary amendments to submitted print
material and the design of advertisements
on the basis of original artwork, photographs, or word files are not included in the
price and will be invoiced at cost. If no
proof can be supplied, or if data/proofs
submitted do not correspond with ISO
standard 12647-2, we print according to ISO
standards at the client’s responsibility.

PAPER
Cover:
Matt coated, bright white
300 g/m2, wood-free
Content:
Matt coated, bright white
115 g/m2, wood-free

29

“H” MAGAZINE

FAIR AND
SUSTAINABLY
PRODUCED

PRINTED IN SWITZERLAND
“Printed in Switzerland” is the label vouching
for quality and origin of printed papers from

No other country epitomises quality as consequently and on as many levels as Switzer-

Switzerland and is available at the graphic
arts industry’s free disposal. The label was
created under the aegis of viscom, the Swiss
print and communication association.

land. Know-how, reliability, precision, and
trust are the basis on which printed papers
are produced in the country. Clients and
producers have the opportunity to show their
colours with Swiss printed papers.
As a quality brand, Switzerland enjoys an
excellent reputation. Therefore, “Printed in
Switzerland” is much more than just a label.
It stands for premium products, made to
meet the highest standards.
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SUSTAINABILITY

FAIR AND SUSTAINABLE PAPER

We care about climate protection and
about assuming the responsibility of leaving

FSC ensures that forests are harvested
according to social, economic, and

a habitable planet to the next generations.
Therefore, the entire production chain of this
magazine, including the choice of paper,
process of production, and ways of transportation are climate-neutral. We work with
ClimatePartner to compensate all CO₂
emissions created during the production
chain via approved climate protection
initiatives.

ecological criteria, guaranteeing that
natural forests are protected, forestry
workers receive social security, and indigenous peoples’ rights are respected. FSC
labels are trustworthy: Processing chains
are certified in their entirety. FSC is the only
forest label supported by environmental
organisations, such as WWF, Greenpeace,
ProNatura, and BirdLife Switzerland.
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Evelyn Gorgos
Head of Corporate Communications
& Media Relations
T + 41 43 243 71 40
M + 41 78 677 93 07
gorgos@swissdeluxehotels.com
PUBLISHER
Swiss Deluxe Hotels
Augustinergasse 30
CH-8001 Zurich, Switzerland
media@swissdeluxehotels.com
T + 41 43 243 71 40
OVERALL RESPONSIBILITY
Swiss Deluxe Hotels

www.swissdeluxehotels.com

